NATIONAL
COMMUNICATION
November 2020  Volume 10, Issue 10 ASSOCIATION

THE STATE OF INTERNATIONALIZATION ACROSS U.S. INSTITUTIONS

The American Council on Education’s Center for Internationalization and Global Engagement conducts its Mapping Survey
every five years. This survey explores the state of internationalization at institutions across the United States. Findings from
the most recent survey, conducted in 2016, are shared in the 2017 edition of Mapping Internationalization on U.S. Campuses.

Data indicate that internationalization efforts increased across U.S. institutions between 2011 and 2016. In 2016, 29 percent
of respondents reported “high” or “very high” levels of internationalization at their institutions in recent years. This figure
represents an 8 percent increase from the 21 percent of respondents who reported that institutional internationalization
was “high” or “very high”in 2011.

Reported Levels of Institutional Internationalization
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Respondents most commonly identified “improving student preparedness for a global era,” “diversifying students, faculty, and
staff,” and “becoming more attractive to prospective students at home and overseas” as motivations for internationalization.

Reasons for Internationalization Among U.S. Institutions: 2016

Improve Student Preparedness for a Global Era

Diversify Students, Faculty, and Staff

Become More Attractive to Prospective Students at Home and Overseas
Generate New Revenue for the Institution

Contribute to International Development Initiatives

Raise International Reputation and Rankings

Other

Support Institutional Accreditation

Attract Global Talent (Faculty and Researchers)

Maintain U.S.Economic, Scientific, and Technological Competitiveness

Participate in U.S. Diplomacy Efforts
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Findings also indicate that the “highest priority internationalization activities” on U.S. campuses in the three academic years
leading up to the 2016 survey were “increasing study abroad for U.S. students,” “recruiting international students,” and
“partnerships with institutions/organizations abroad.”

Priority Internationalization Activities at U.S. Institutions: 2016
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Note: Findings are based on the survey responses of 1,164 doctoral, master’s, baccalaureate, associate, and special focus
U.S. colleges and universities.

Source: American Council on Education, Mapping Internationalization on U.S. Campuses: 2017 Edition. All rights reserved.

View the full report here: https://www.acenet.edu/Documents/Mapping-Internationalization-2017.pdf.
View project data tables here: https://www.acenet.edu/Documents/Mapping-Internationalization-Tables-2017.pdf. www.natcom .org




